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In 2025, NRG-BI set out to become one of the leading real estate developers in Tashkent in both brand awareness and sales. The
challenge was to rethink the traditional influencer marketing model, where developers compete for the biggest celebrities and pay for
reach without knowing its real business value.

We created a new long-term influencer ecosystem based on one idea: GROW TOGETHER.

Instead of relying only on celebrity creators, we combined Micro, Mid-tier and Million creators, giving each level a specific role. Micro
creators (20K+ followers) drove growth and frequency, Mid-tier creators (100K+) drove consideration, traffic and conversion, while Million
creators (500K+) delivered awareness, scale and trust.

We selected 9 ambassadors not only by audience size, but by reputation, personality and brand fit with NRG-BI's young, active and
energetic identity.

The partnership became an ongoing system rather than a one-off campaign. Throughout 2025, the ambassadors produced 108 Reels
and 432 Story series, supported by additional special projects and professional productions.

The ecosystem generated 32.3M views, 29.8M reach and 978K engagements, with a 3.28% engagement rate, alongside 920K likes, 52.9K
shares, 20.8K comments and 13.8K saves.

But reach was never the end goal. Connect introduced a data-driven approach to influencer marketing, measuring creator
performance and turning influence into a measurable business channel.

The strategy continues in 2026, with NRG-BI reaching its strongest sales performance to date in both apartments sold and square
meters sold.
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Results in Numbers for 2025
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