How to get
publications from
bloggers

For an emerging brand
In a fully commercialised country

TECNO 2026



TECNO CAMON 50 x Football Fever

In 2026, Uzbekistan lived and breathed football.
The national team qualified for the FIFA World
Cup for the first time in history, and it became a
matter of national pride.

From grandfathers to
grandchildren, TECNO brought
Uzbekistan together under one
narrative — igniting a fire of
patriotism and proving that
brands can do more than just
promote their product.

It was at this moment in February 2026
that TECNO prepared to launch CAMON
50, smartphone designed to capture
moments that only happen once.




How do you get a brand with a market
share of around

2% noticed?

TECNO and its new CAMON 50 were
entering a market where consumer
attention was already divided between
dominant brands.

Simply talking about the
camera, zoom, or technical
specifications just wasn't
enough.
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6 weeks

In just 6 weeks, we turned a product
launch into a living conversation among
our TA, family men, employing a wide
range of formats: native integrations, UGC,
daily quiz and giveaways.

We invited participation and created an emotional
bridge between our product and people's lives.

Three staqes Preheat: Event: Sustain:
ges, to plant our KSPs in the to turn bloggers into to make our KSPs inseparable from

with one purpose: audience's mind. believers. everyday moments.

TECNO | PowerwRETAIL 4



Preheat that outperformed

expectations

Our preheat focus: product launch and technical
reviews of smartphone features, told by
Uzbekistan's top media, leading tech bloggers,
and key Telegram channels — all to drive genuine
interest in our KSPs.

We exceeded publication count
(36 vs. 28) while maintaining
massive reach

(684.5K+ actual vs. 696K planned).

Mirfayoz Blog | Texnobloger
119 959 subscribers

@Mirfayoz_blog -

a tech blogger specializing
in reviews of smartphones,
gadgets, and digital
innovations

CyHbBui T cypatra KMcMu
TECNO 6penpu CAMON 50 TaKkauM

TECNO CAMON 50i
Go'zal hayot yanada yaqin

Reach: 43 200
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https://t.me/mirfayoz_blog
https://t.me/mirfayoz_blog
https://t.me/mirfayoz_blog
https://t.me/texno_goo/5603
https://kun.uz/kr/71298977

TECNO Cup — an event built for
memories

Event focus: personal trust from Uzbekistan's top bloggers and journalists — a moment they
won't forget.

Venue - full branding at | Match - friendly game with Content - photo and video for Outcome - genuine

Jar stadium. Vibe of a legendary commentator Xayrulla TECNO socials, bringing both bonds formed, loyalty for

real match. Hamidov, the voice of their bloggers' and journalists' followers to | our brand achieved.
childhood, on the mic. our channels.

Gi
lobal chakana savdo tarmog'i

70+ 160 000+

L T ——
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Tecno Cup —
what won the bloggers over?

-

We took the winners' cup, filled it with water, and dropped a waterproof
CAMON 50 inside — the phone was fully working by the end of the match.

In the experience zone, CAMON 50s rode on RC cars across the sand. Dust
everywhere, but not a single scratch on our phones.

We mounted phones along the seats, so spectators could shoot match
moments themselves.

We branded the stadium, prepared team uniforms, created a unique cup and
medals, and added branded TECNO CAMON 50 muffins — a first for events in
Uzbekistan.

These simple ideas sparked bright reactions. Bloggers loved it, and posted
about it, without being asked.

e



Sustain Stage — daily engagement, viral impact

We kept the conversation alive for 3 weeks
with daily quizzes on CAMON 50 features,

run through a custom Telegram chatbot. ER Views Comments
The format was fair, interactive, and creative: 2 207 094 9480
diverse tasks, a blitz round for last-minute hype, +5693% for the period 31388% for the period +601226%for the period
and weekly winners to maintain interest.
ERViews Reactions Shares
The result: +56.93% 5.780 2239 277

+6829% for the period 4214.73% for the period +3875% for the period

ER growth across all metrics -
views, reactions, comments,
reposts.

M Giveaways — one example stands out.
*  MNopapun |
. TenepoH n &

We tracked down one specific bread vendor — the elderly man whose generous
gift to a French tourist became a national talking point.

We surprised him with CAMON 50. The video went viral: over 1M views, a
comment from the French tourist himself, and multiple blogger reposts.

NUMWKTE B KOMMEHTapUAX: | |

A single gesture allowed to put TECNO at the heart of a story the whole country
embraced.

KOMY UBA UTO
Bbl 6b1 NOgAPUIN

Tecno Camon S0!
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“I've been to many presentations,
but it was very interesting to see a
smartphone presentation while

watching football in the stadium.”

@Mirfayoz_blog

“I've never seen a presentation like
this before. Everything was
top-notch.

Thank you TECNO for making a
childhood dream come true — the
legend Xayrulla Hamidov presented
me with a medal! I'll remember that
moment forever.

| never thought a smartphone
presentation could turn into a real
football game.

Now | associate CAMON with
football!”

—

> 7| @gobil_adilov

"Honestly, | haven't seen a
presentation in this format in a long
time. Usually, it's a stage, slides, and
numbers.

Here, there's a full-fledged game,
emotions, and dynamics.

Everything is just like a real match.

Overall, the format worked: both as
a sporting event and as a product
demonstration."

I_ﬁ @bhilola_iss
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https://www.instagram.com/mirfayoz_blog/
https://www.instagram.com/qobil_adilov?igsh=em5qaGpjZXhsdmph
https://www.instagram.com/hilola_iss/

Publication flood

TG channels

Posts & Reels:
examples

Instagram

OPER UZ | Pacmuii kaHan

0

March

TECNO CAMON 50 — yangi smartfonlar seriyasi taqdim etildi

Bu modelda asosiy e'tibor — kamera va Al imkoniyatlariga
qaratilgan.

Nimalari bilan ajralib turadi:

W FlashSnap: harakatdagi obyektlarni ham aniq va tiniq suratga
oladi

W Sony 50 MP kamera: endi kechqurun ham sifatli kadrlar

w Alishlov: suratlarni avtomatik yaxshilaydi

W Al AutoZoom: kadr ichidagi muhim obyektni oz topib,

~ninlashtiradi

Reach: 142 000 Reach: 87 300

Qu Qu ¥

temurkhatamov and
tecnouzbekistan

temurkhatamov & 2w
Kuni kecha Jar stadionida Tecno Camon
S0chi seriya taqdimotiga bag'ishlangan
futbol o'yiniga tashrif buyurdik.

Oyin juda 2o o'tdi, unda biz tanigan
va bilgan bloger dostlarimiz
qatnashishdi, sharglovchi sifatida esa
afsonaviy Xayrulla aka Hamidov edilar.

Ushbu futbol o'yini jarayonda, biz Tecno
Camon 50 va 50 Pro telefonlarini
kamerasini sinab ko'rdik. Menga
yoqgan tomoni, ushbu kamera, sony
kompaniyasi tomonidan ishlab
chigarilgan bo'lib, gimirlab ketayotgan
obyektni juda zo'r rasmga tushiradi
ekan.

Bu afzallikning nomi FlashSnap, u
birdaniga 30 ta rasm oladi, va Al ularni
birlashtirib, sifatli rasm chiqarib beradi.

30

Log in to like or comment

166 000

W

Media

Championat.asia

TexHonorvs Ba cnopT yiiryHnawraxaa: TECNO CAMON 50
TakaMMoT dyT60N WOyCKra aiinaHaM

26 MapT kyHiA TOLIKEHTAAY AP CT3AVOHINAA HOOAGTU
bopmaTaarv Tan6up 6ynu6 Jram. By epaa sk TECNO CAMON 50
CMapTGOHNAP CEPUACHHVHT TaKAUMOTY GyTEON yupaLLlysi 6inaH
6BvpnawTpUav.

Tan6vp dyT60n pyxuaa sasom 1av. MaiigoHaa 6norepnap ea
XyPHaNMCTNAp/aH MBOPAT XaMoanap Y3apo kyd CUHaWAN.
YupalLlyB XOHNM TeMNA2, Kyrnab Xaenu BasUATAAP Ba UMponM
Xapakatnap 6unaH yram.

BATA®CUJ: https://championat.asia/t/jPwgSEVhaYaP

mpionatasia

937

Reach: 32 000
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https://www.instagram.com/zor_narx/reel/DWxoXESDNX8/
https://t.me/OPER_UZ/120912
https://t.me/championatasia/215489
https://www.instagram.com/p/DWgjlbNAoMz/?igsh=MW91ZWl0ZWlzaGthaA==

Results

In a market where free coverage simply does not exist, we turned emotion into our currency.

After the match, bloggers kept posting. Not because we asked but because they were genuinely
moved by it. Their excitement was what sold our phone to their audiences.

190

publications
+78% versus plan

Secured Dominant Share
of Voice (SOV),

leading presence among
flagship camera phones

13M+

views

+69% versus plan

Achieved extensive reach
among tech enthusiasts,
photography hobbyists,
and mid-range
smartphone users.
Stimulated sales at key
points of interest and
entertainment channels

55 bonuses and 16
extra barter
publications

Bloggers were extensively
briefed and engaged in
content production,
allowing to get additional
coverage and native
delivery of materials

All KSP covered

We covered all Key Selling
Points (KSPs) across an
array of materials,

with special attention to
Flash-Snap, Zoom and Al
features
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Thank you
for your attention!

TELNO



