In 2025, Red Finch entered a categor

where it had become difficult for newcomers to get noticed



A young non-alcoholic beer brand

and emerging musicians faced the same challenge:




We turned Red Finch's launch budget into

a media resource for both the brand and musicians



Every ad placement, across every communication channel,

always worked for two sides



We didn't just split the budget — we created a 5-level support
system: more brand reach + new feedback at every level




With one budget, we helped

both the brand and musicians get heard

Red Finch Musicians



