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ABOUT
THE PROJECT

The «Life Technologies» prosthetics center manufactures upper-
and lower-limb prostheses for adults and children.

Problem: the company has existed for nearly S years but remains
little-known — there had been no marketing before.

No clear promotion plan or systematic approach

Advertising was not being run Target audience was not segmented

Lack of social activity reduced trust in the brand

The outdated website did not stand out against competitors

All of this hindered identifying pain points and needs, complicated
analytics and the attraction of new clients. Solving these problems
requires comprehensive marketing.
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Increase awareness of the prosthetics
center and grow the number of inquiries,
with a focus on attracting everyone in
need of prosthetics.

GOAL

Conversion from
target lead to deal

000 000

Total reach across channels

8

Deals closed from advertising
(deal cycle 2-5 months)

15

Target leads Social fir

Social media activity
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OBJECTIVES

1. INCREASE AWARENESS

Launching ad campaigns on social media and
contextual advertising, and creating content about
the availability of prostheses and the option of
free provision via an electronic certificate.

This will help the audience understand that
prosthetics are accessible and what options
exist.

2. ATTRACT NEW CLIENTS

Implementing marketing activities aimed at
attracting clients through targeted
advertising and increasing social media
activity.

This will ensure a steady flow of new clients
and increase the number of inquiries.
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3. EXPANDING REACH TO THOSE

IN NEED OF PROSTHETICS

Special ad campaigns for this segment,
focused on individual solutions and support.

This is important amid the growing need for
prostheses among people who have
suffered injuries and amputations.
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Provided with technical
rehabilitation aids (TRA)
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Demand: In recent years, demand for
prostheses has been growing by roughly
10-15%* due to the rise in amputations.

Competition: In Russia there are about
350 centers with more than 100
branches, but few run marketing
campaigns.

Awareness: Information about the option
of free prosthetics is limited — hospitals
often don't mention it, so this is
something the market needs to be
educated about.

200 .

Have limb prostheses

The project was launched to help as
many people as possible regain their
normal rhythm of life, comfort, and
confidence.
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WHAT HAS BEEN DONE IN THE PROJECT?

+ +
Competitor Consumer behavior
+ and internal study (CJM)
analysis
: Step-by-step action

Target audience

segmentation plan and control points

_|_

_.|r_

Channels for Demand

reach and client analysis

acquisition

+ +

USP packaging Goal
definition

and positioning
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Partnerships with
medical institutions

Registries of recommended
facilities

Joint events with special
services & foundations

Partnerships with military
hospitals & MoD

Registration in the state
"prosthetics” system
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Offline

Tenders

Thematic online media

Thematic print media

Industry conferences & expos

PR

B2G and B2B

Replies on map cards
Replies on forums
Replies on review sites

Positive reviews

spravochnika.ru
spravker.ru
Kitabi.ru
orgpage.ru
bizly.ru
jsprav.ru

prodoctorov.ru

SERM

Directories

CHANNELS ARE PRESENT

LIFE TECHNOLOGIES
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Contextual advertising

Search

Yandex Ad Network

Email & SMS campaigns

YouTube

SEO

Social media mgmt

SMM

Targeted ads

Influens

Yandex Dzen

Company map cards

VK
Telegram

Instagram*

OK

VK Ads

Telegram Ads

2GIS
Yandex Maps

Google Maps
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To differentiate from competitors,
the website was designed in a style
that's unconventional for the niche.

YCIIYIT'

Kocmetuueckue v beHKLI,HOHEIﬂbeIe npoTe3kbl ONA NauMeHToB

WEBSITE

C 4aCTUYHOW UNK NOMHOK amnyTaLmen:

.i. ...... i ; I -:— i
[ 4
TEXHONOrUM YCAYrM  OKOMMAHMM  3TAMbI  BOMPOChHI  KOHTAKTHI o @ e +7 800 700 14 95 NPOTE3UPOBAHUE MPOTE3UPOBAHMUE NETCKOE
BEPXHUX . HUKXHUX - NPOTE3UPOBAHME
KOHEYHOCTEM KOHEYHOCTEMN KOHEYHOCTEMW

CoBpemMmeHHOe npoTeanpoBaHue
PYK W HOM ANA B3pOCnbIX 1 AeTen

— MONIYUUTb KOHCYNLTALIUKO

CYTCTBUA - NOMOLLb B NOJIYHYEHUM MT3 U 3C . BbIE3 A NPOTE3UCTA HA AAOM B PETMOHAX NPUCYTCTBUA - MOMC

= [poTes nne4a

+ [IpoTes npeannessa

= [poTes kweTh

* C MMKpOMNpPOLIECCOPHEIM YNPaBNEHWeM

—OOPOEHEE

» [potea cTons!

& [1poTes ronexHu

» MNpoTes Geopa

« MpoTes NpM BeMMNEHEHAH

* C MUKpONPOLECCOPHEIM YNDABNaHHEM

—T0APOBHEE

O KOMNAHUM

PABOTAEM / WHAWBU.OYAINBHOE / WKONA XOO0kEbI

CO BCEHW PO

NPOTE3VNPOBAHWE

HA NPOTE3E

Mpoteskl ANA deTel WaroTaBNnBaTCA
TaK ¥e, KaK U ANA BIpoChbX — C Y4ETOM
MHﬂMEb‘,ﬂyﬁanth AHATOMUYBCKMX
0COBEHHOCTEN M YPOBHA AKTUBHOCTH.
OpHako no mepe pocTa pebeHka npoTess
NOANEXaT eMeroaHon sameHe.

—NoAPOEHEE

NPOPECCUOHANBHBLIE
MNPOTE3NCTBLI

ki
.
A
v

BCE, UTO HY>XHO 3HATb

O NPOTE3NPOBAHWUU
KOHEUYHOCTEW

U PEABWIUTALLUU
NOCJIE AMNYTALLMAN

LlexTp npoTeanposadna « Texsonordi Mumasns waroTasnweaet
MPOTE3L! BEPXHWX W HKDKHWX KDOHEYHOCTER ANA BIPOCNbIX

W peten, CoBpEMEHHBLIE PELLUBHIA, CNELWANUCTS

¢ npotiMnbHeM 0GpasosaHrend ¥ GoNbLUKMM ONbITOM paboTel
MOMOTYT BEPHYTE KEMOOMO NAUMEHTA K NOAHOUEHHOM

W HACKILEHHOR HU3HK,

I,- — ¥Y3HATb EOJIbLUE

poTe3MpOBaHIME KOHEHHOCTEH — BaXKHbIR 3TaM Ha NYTH

K BO3BPALUEHMIO K aKTMBHOW XMU3HKM Nocne amnyTadu. Hwwe

PacCHaMEM, C 4ero HaqaTe, rae ohopMuTe Heobxoommsie
[OKYMEHTEE AN NONYYEHIA NPOTE3E, W KaK NPoXoauT

peabunuTais.
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BCEMMWPHEIA AEHL
BEOPLELI C AEMNPECCUEN
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The social media accounts are
designed in the same style and
identity for brand recognition.

®OPMATbI
KOHCYJIbTALLMM

KAK 3AKA3ATHE KAK NCUXONor

SJNIEKTPOHHbLIA MOXXET NMOMOUb
C EpTM¢"KAT + MOCNE AMMNYTALLWKA

OAEXAA
N OBbYBbM

A0 KomdopTa ¢ npoT

- PEAMNYTAULMUA
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«TexHonorum XnsHn» | LleHTp
npoTes3npoBaHns

Bbl nognucatsbl - 5,3K noannMcymkoB

& 5,0 2o0T3bIBa

r. MockBa, [lyxoBckou nepeynok, 12, Mocksa B...

+ Co3paTtb
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PRODUCTION
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We pay special attention to visuals. For website
and social media content, we held a stylish photo
shoot with the center's patients.
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Quality matters in everything, from a well-composed frame to
color correction. We shot both video testimonials with patients
and expert videos with the center's specialists.
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|. )\ life-technologies.ru Pexknama Moppo6Hee :
A D L I s I I N G s I N KocMmeTunyeckume n GpyHKLMOHabHbIE NPOTEe3bl KOHEYHOCTEN

LleHTp NpoTe3npoBaHna «KTeXHONOrun XXusHus. MUsrotosneHune. ..

BepxHue KOHeYHOCTU HMKHUE KOHEYHOCTU

-
[MpoTeaupoBaHue PyK U HOI MpoTesnpoBaHme pyK 1 Hor

KocmeTnyeckue u {p'}-’H'r{LJ,l/‘ECJHaII bHblE MPOTE3bl

KocMeTuuyeckue u q)yH KLIWOHaJIbHbBIE npﬂTe3b[ NPWY YacTUYHOMW MU NONHOM aMnyTaLuK
8 931 616 Npw '-laCTH‘-IHOl:"I Win nOﬂHOﬁ daMiTyTalin BepxHwne koHeuyHOCTU HMXHME KOHeYHOCTH

e-technologies.ru

life-technologies.ru Pekhama

Ar T R——

Impressions

CTb INMPOTUBOINOKA3AHA. NOCOBETYUTECH C BPAHOM

MepenTtn Ha cant

life-technologies.ru Peknama NMoapo6Hee

BecnnaTtHoe npoTe3upoBaHUe pyK U HOr
KocMeTuueckune 1 yHKUMOHaNbHbIe NPpOoTe3bl NPW YaCTUUYHOM ...

BepxHue KOHEYHOCTU HUMXHNE KOHEeYHOCTU

61494

Clicks Qualified leads
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YANDEX.MAPS

Visits to company profile:
Routes plotted:

Calls:
Site visits:

YANDIE

Impressions:
Clicks:

CTR:
Qualified leads:
Conversion:

DIRECT
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39 189
676
230
561

8 931 616
61 494
0,69%
165

12%

SOCIAL MEDIA (v 16, 0K *INST)

Subscribers: +5 246 FrROM SCRATCH
Impressions: 242 199
ER: 12.9%

*MpUHaONeXKUT KoMnaHuy Meta BIEKOI U 3anpeleHHon B PO

TARGETED
ADVERTISING (, ok, 10)

Impressions: 6 591 990
Subscribers: 4 990
CPF: 108,28 P
CTR: 0,36%
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RESULTS
OVER 9.5 MONTHS

12,9% 5246

|||||||||||||||||

20 12% 15804994
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THANK YOU
v FOR

3 YOUR ATTENTION

)




