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Consumer sociodemographic profile, Romir, Q3 2022Chart 8
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Papa Mozhet Vyazanka
Age, share of people

under 17 1,89% 2,18%

18-29 11,12% 9,15%

30-39 41,30% 41,20%

40-49 24,36% 23,62%

50+ 21,32% 24,13%

Gender, share of people

Male 25,47% 22,57%

Female 74,53% 77,43%
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Quarterly Market Share Dynamics, 2022–2025Chart 11
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Advertising Effectiveness, Cope Tracker Insight Expert, 2023-2025
Recall, Brand Attribution, AppealChart 12

Sandwich, 
2023

Train, 
2023

Restaurant, 
2024

Hot Dog, 
2025

Papa Mozhet 
Average

Recall 77% 69% 87% 80% 78%

Attribution 84% 72% 89% 87% 83%

Liking 71% 71% 81% 69% 73%
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2023 2024 2025

Recall 83% 73% 73% 65% 40% 32% 26% 24% 22% 20% 78% 78% 57% 26% 23% 18% 74% 68% 51% 48% 38% 37% 16% 47%

Attribution 52% 47% 38% 42% 40% 10% 4% 9% 1% 11% 41% 47% 43% 2% 7% 2% 44% 39% 27% 25% 16% 11% 4% 24%

Liking 71% 81% 76% 68% 64% 57% 57% 65% 57% 63% 78% 82% 79% 66% 62% 50% 80% 80% 66% 62% 60% 59% 51% 67%
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