MARKETING & CREATIVE EFFECTIVENESS. CULTURAL CODES & INSIGHTS

In Kazakhstan, inDrive is part of
Vo I C E D everyday moblllty culture. But ride-
hailing communication is often

limited to functional messages:
BY | N D R | V E price, speed and convenience.
Turning everyday rides into a moving audio platform for Kazakh poetry
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CULTURAL CODE

Kazakh poetry and oral storytelling
are powerful parts of national identity
— emotional, human and deeply
rooted in local culture.

aln inDrive did not simply use culture as a theme. It gave contemporary Kazakh
I o poetry a new everyday platform — and turned cultural relevance into

measurable brand impact.
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INSIGHT IDEA EXECUTION

Poetry is respected, but not always Voiced by inDrive turned branded Young Kazakh poets created and
present in modern daily life. People inDrive cars into moving listening recorded works inspired by Astana.
may not always go to poetry — but spaces, bringing contemporary Their voices lived inside the ride
poetry can come to them. Kazakh poetry into everyday rides. experience and across major music

platforms, extending the project
beyond the car.
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CONTEXT AND TASK

A cultural idea built to solve a brand challenge

MARKET CONTEXT BRAND TASK CAMPAIGN TASK

Kazakhstan is one of inDrive’'s most meaningful markets, where Use a meaningful local cultural code Turn an ordinary ride into a memorable brand
the brand is already part of everyday mobility culture. to make inDrive feel closer, more experience that could create emotional attention,
But in ride-hailing, brands often compete through functional human and more rooted in cultural resonance and measurable business
messages: price, speed, availability and convenience. To Kazakhstan’s culture. impact.

strengthen preference, inDrive needed to create a deeper
emotional connection with people.

CULTURAL CONTEXT

Kazakhstan has a rich tradition of poetry, voice and oral
storytelling. Yet in modern urban life, poetry often stays outside
everyday media habits — respected, but not always actively
experienced.

KPIS

® Build reach and engagement around the cultural idea
m Strengthen brand relevance in Kazakhstan The goal was not to advertise poetry. The goal was to use poetry as a cultural bridge
m Support growth in rides and orders during the campaign period between the brand and people’s everyday journeys.



MARKETING & CREATIVE EFFECTIVENESS. CULTURAL CODES & INSIGHTS

THE INSIGHT

People may not always
seek out poetry. But
poetry can meet them
where they already are.

If people move through the city with inDrive,
they can also hear its culture through inDrive.
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Ha oBepax CTONTUYHbIX
TaKCUN pasMeCTUJ/in CTUxXu1
MOJ10AbIX Ka3aXCTaHCKUX

noaToB

INSIGHT

Kazakh culture has always had a voice.

GCEFOI(HR BOKPYI HAQC CNUIWUKOM MHOIMO KOHMTEHTQ,
KOTOPBIA OPHT BbICTPLIN M leLleBsid AODaMH.
Ha 3TOM QOHE No33us, IMyBoKas M MCKPeHHAR,
YacTo okag3abliBaeTcn 3a6kiTon, Mui B inDrive,

KaK KOMMNAaHna, kKoTopas Goperca

C HEeCnpaBeanNMBOCTLIO, He MO NPORTH

MKMMO 3TOr0 H pPewWwnIn Barth TPUBYHY MONOABIM

M HEBEPOSTHO TANaHTAMBLEIM NO3TAM Kasaxcrama.

O

STEPPE

«0O3syyeHo inDrive»: Kak cTUX1 MONoAbIX NO3ITOB

KaxeTcs, HOM yaanocs BepHY T No33Mio TYAa, CTanv 4acTblo apT-npoexTa

rae ey CaMoe MecTo — HQ YNnubl W, HOQewCh,
B cepaua ngeny

The challenge was to make it heard today.

CULTURAL TRUTH MODERN TENSION

Poetry and oral storytelling are deeply rooted in For many people, especially younger urban
Kazakh identity. They carry emotion, memory, audiences, poetry is respected — but often feels
anguage and a sense of place. distant from everyday life. It lives in books,

schools, cultural events or formal spaces, not in
daily media behavior.
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BRAND OPPORTUNITY

inDrive is present in a natura
the ride. A ride is a pause be
time when people listen, thin

| everyday moment:
tween places — a
K, look at the city and

experience movement. That made the ride the

perfect space to bring Kazak

N poetry back into

daily life in a modern, intimate and accessible way.
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FROM RIDE-HAILING TO CULTURAL LISTENING SPACE

How inDrive turned an everyday journey into a new way to experience Kazakh poetry.

THE IDEA WHY IT FIT THE BRAND

Create an audio-led cultural campaign that brings contemporary Kazakh poetry ~ inDrive is part of how people move through the city. |
into the ride experience. Voiced by inDrive made the brand part of how people hear and feel the city.

HOW IT WORKED

inDrive invited young Kazakh poets to create and record original works
inspired by Astana — in their own voices.

These recordings were placed inside branded inDrive cars, turning ordinary
rides into intimate listening spaces where passengers could experience poetry

i e I SR as part of their daily journey.
ey | B ¢ The project also lived beyond the car: the poems were released on major
Y Twicoauangap, ~ | music platforms, making them accessible to wider audiences and preserving
W\ el — ) the campaign as a modern cultural audio collection.

If people move through the city with inDrive, they can also hear the city
through inDrive.
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CULTURAL RELEVANCE
BECAME MEASURABLE
I M PACT irive both audience resonance and businees growth,

CULTURAL RESONANCE PASSENGER GROWTH BUSINESS IMPACT CULTURAL OUTPUT

. L Beyond campaign metrics, Voiced by
+ + " + o inDrive created a lasting audio
collection of contemporary Kazakh
Orders poetry, released across major music
platforms and preserved in the poets’

Oown Vvoices.
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WHY IT MATTERED

The campaign did not simply use
culture as a theme. It gave Kazakh
poetry a new everyday platform — and
turned inDrive’s role in daily mobility
Into a deeper emotional connection
with people in Kazakhstan.

A ride became more than a route. It became a way to hear the culture of the city.




